
If you’re interested in seeing more of the insights from The Big Ask,  
you can access the findings and conclusion in the report here. 

We’ll be in touch soon.

In remote retail, cyber 
criminals can spot a bargain

A few months into a new and 
uncertain period for UK retail, one 
thing we can reliably say is that 
online browsing and purchasing 
are more popular. According to 
our research in The Big Ask, around 
half of consumers now spend more 
time engaged with online retail 
post-lockdown. 

This shift comes at a time when 
cyber security attacks are becoming 
more acute. The lockdown has 
seen an increase in attacks, with 
criminals hoping to take advantage 
of lax security.

Protection is possible

Safeguarding processes, data and systems can be done, even 
when customer and employee data needs to be stored and 
transferred across multiple locations. 

But it requires a secure network. One that allows you to 
scale operations without compromising security.

Following the coronavirus outbreak, are you spending more time 
online browsing and researching for retail products?

In safe hands with O2 

The O2 network allows retailers to prioritise and improve 
digital capabilities with confidence, by keeping the most 
stringent standards of security. 

•	 Access to our award-winning mobile network. 

•	 Managed security services delivered as part of the  
Telco Security Alliance.

•	 Consultancy through our global cyber security unit,  
ElevenPaths, which helps you innovate to protect your  
customers and infrastructure.

•	 Partnerships with leading security vendors,  
such as Sophos.

View the report 
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Figure 15 Following the coronavirus outbreak, are you spending more time online browsing and researching for retail products?

No, I am spending less time online browsing and researching retail products

Yes, I am spending more time online browsing and researching retail products
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Keep staff and shoppers secure

https://connect.o2.co.uk/the-big-ask-download-report
https://connect.o2.co.uk/the-big-ask-download-report

